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MBBCENTRUM

Dear Readers,

In your hands, you are holding our
summer edition, largely devoted to our
new tenant, the financial group UniCre-
dit, which has found its new headquar-
ters in the FILADELFIE building. Mr. Jifi
Kunert, CEO, has granted an exclusive
interview to us in order to introduce
the activities of the group, along with
describing the Czech clientele and
comparing the domestic financial mar-
ket with global ones. This edition of the
magazine also features certain tips on
spending leisure time at BB Centrum:
on the pétanque course, the multipur-
pose sports ground or in Baar Park,
which opened for you one year ago.

| hope you will find this new edition
interesting and amusing.

| wish you a wonderful holiday and
nice summer days.

Hana Gottwaldova,
Editor-in-Chief

Hana Gottwaldova, Kristina Vackovd, Hana Metzova, Zaneta Kantorova, Jifi Baudy$, Marek Némec, Martina Pefinkova

+420 221 582 111, redakce@passerinvest.cz

Mediaforce, Markéta Sochovd, marketa.sochova@mediaforce.cz

ASTRON studio CZ, a.s., Martina Pefinkova, martina.perinkova@mediaforce.cz, +420 606 667 689

Jiri Baudys
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NEWS AT BB CENTRUM

FILADELFIE Office Building to Become

the New Head Office of UniCredit Group

UniCredit Bank Czech Republic and
other member companies of

UniCredit Group - UniCredit Leasing
CZ, UniCredit CAIB Czech Republic,
UGIS (UniCredit Global Information
Services) and UniCredit Business Part-
ner — are moving house this autumn

to the new FILADELFIE administrative
building in the BB Centrum complex in
Prague 4. Its developer is the compa-
ny PASSERINVEST GROUP, and the
building is part of a modern adminis-
trative complex boasting very good
transportation access and full commu-
nity amenities. The rental contract was
signed Wednesday, 1 June 2011.

“I believe that we will succeed in develo-
ping the new headquarters for UniCredit
Bank and the other UniCredit Group
companies into a true 21st century financial
services centre. The new building has all
the necessary features, including excellent
transportation service, quality support
services and overall capacity suiting the

demands of a dynamically developing
banking institution,” noted Jifi Kunert,
UniCredit Bank CEO and Chairman of the
Board of Directors.

“I feel blessed to have accomplished an-
other major deal. It has been seven years
since we commenced discussions with
what was then HVB BANK on their moving
into the BB Centrum. | am pleased that
the deal has been successfully finalised
following the UniCredit merger. | believe
that the FILADELFIE office building will
provide a high-quality and friendly work
environment for such a distinguished finan-
cial group as is UniCredit,” stated Radim
Passer, Chairman of the Board of Directors
of PASSERINVEST GROUP.

The UniCredit Group member compa-
nies will have at their disposal 14 of the
total 17 floors, which represents approxi-
mately 26,700 m2 of leasable area. A new
UniCredit branch will be established on the
ground floor, offering services especially for
retail clients. The advisory company DTZ

and the Clifford Chance law office provided
significant assistance to UniCredit Group

in the contract preparations. In selecting

its new head office, and in addition to very
good transportation access, the key factor
for UniCredit Bank was the requirement

for a pleasant work environment for its
employees, including a wide range of res-
taurants, shops, wellness centres and var-
ious other services. In addition to its high
standard of office premises, the Filadelfie
Office Building also offers a considerable
amount of flexibility in its interiors as well as
savings on operating costs.

UniCredit Bank will retain ownership only
of its building on Nameésti republiky in
Prague’s downtown, where, in addition to
the branch, clients will also have available
other services for the retail, corporate and
private banking segments. Negotiations are
currently underway for sale of the Bank’s
remaining premises, including the historical
building on Na Prikopé.

2 UniCredit Bank

Description of the FILADELFIE
office building

Architecturally, FILADELFIE is an original
administrative building with 17 floors
above ground and 6 below ground, offe-
ring 30,500 m2 of office space. Located
in an attractive area near Prague’s down-
town area and close to the metropolitan
ring expressway in the direction of Brno,
FILADELFIE is among the most modern
administrative buildings in the Czech Re-
public. Construction was completed by
the company PSJ in 2010. The building
was designed by architecture firm DaM.

NEWS AT BB CENTRUM
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Baar Park: Pétangue: You Don't
Have a Long Way to Go

recent years. Pétanque is a game played
by two teams of one to three players striv-
ing to throw hollow metal balls as closely
as possible to a small wooden ball called
a cochonnet, or jack. Although the game
is very simple in principle, you need to
practise regularly to master the technique
and strategy. The big advantage is that
this game can be played by anyone: men,
women, old and young. So don’t hesitate
to go playing pétanque in Baar Park, where
a pétanque piste can be found. You say
you don’t have your own pétanque balls?
No problem, you can borrow them at the
reception of the administrative wing of the
FILADELFIE building. Aside from pétan-
que, the large park, which opened at BB
Centrum last year, offers a lot of modern
attractions (water feature, rotating seesaw,
sound conference...).

gathering for a match. If you thought you
would not have much fun, you would be
completely mistaken.

Pétanque has grown in popularity in

For many of us, the word ‘pétanque’ may
have an association of a lazy afternoon in
a French park where elegant gentlemen,

generally smoking a cigar or pipe, are just

Sports Ground Open All-Year-Long

A multipurpose sports ground, which is
open all-year-long, can be found on
Baarova Street, immediately adjacent to
the Christian Primary School Elijas. You
wonder why we say ‘multipurpose’? This
facility can serve a wide variety of sports
such as football, floorball, badminton,
basketball, volleyball, handball and tennis
as it provides a flexible layout as well as
equipment. The ground, 44 x 24 metres in
size, can be booked at www.viceucelove-
hriste.cz. It is open every day, from Monday
through Sunday, between 8 am and 10
pm. In addition to the pitch, you can find
modern and effective amenities, including
changing rooms complete with showers.

Contact:

The hire charges are subject to season

Summer 8a.m.-5p.m. 5p.m. —10 p.m. Sat. - Sun.

Multipurpose Sports Ground
Tennis / 1 hour CZK 250 CZK 250 CZK 250 Baarova 360/24

140 00 Praha 4
Football, other sport pitch / 1 hour CZK 400 CZK 550 CZK 500 Web: www.viceucelovehriste.cz
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The CZECH TOP 100 Association has
proclaimed the most admired companies
in the Czech Republic. Aiming to assess
companies, this project has been carried
out by CZECH TOP 100 since it com-
menced its operations in 1994.

The ranking of the 100 most admired
companies has been compiled since
1999, evaluating the long-term value of
the company, the quality of its products,
the ability to attract and retain talented
personnel, its environmental responsi-
bility, and attitude to society, along with
the support of projects beneficial to the
public and other criteria. The companies

Microsoft, headquartered in BB Centrum's
Alpha building, has launched new Web
pages, called “Enter a Digital World”. This
portal has been developed especially to
assist home users in getting a brief and
clear insight into Microsoft products for end
users. The pages boast a unique form of
navigation focusing on maximum transpar-

are chosen by a panel of managers from
major companies and financial analysts,
as well as industry associations, unions,
professional associations and other
economists. This is the twelfth year of the
competition.

ency and the availability of much sought-
after information.

The introductory page provides visitors
with an interactive overview of the most
frequently used products such as opera-
tion systems, office software, phones and
game consoles. The navigation bar at the
top of the page is divided according to the

The Web pages can be found at www.microsoft.cz/digitalnisvet.

o

TENANTS NEWS

Czech developer PASSERINVEST
GROUP ranks second among the top
100 most admired companies in the
Czech Republic in the category of Ser-
vices for Companies, Construction Indu-
stry Service. The tenants of BB Centrum,
the largest project carried out by
PASSERINVEST GROURP, have also done
well in this year’s competition: aside from
the overall second-placed CEZ Group,
Microsoft and Telefonica O2 have also
been successful. This year, however, the-
re is no place among the most admired
companies for Zentiva.

most frequent needs of users, including
taking photos, video, music, games or
home office. By clicking on each of the
items, the particular products offered are
rearranged in line with the selected filter of
products.

A

TENANTS NEWS

Telefdnica O2 Czech Republic has under-
gone many changes. The most obvious

of them, which certainly has not passed
unnoticed, is their new logo. Also, the new
Corporate Communication Department was
created in the middle of May. The head of
the department, Ms Dana Dvorakova has

a wealth of expertise in communication
gained at Ahold, Unipetrol, Ceské Aerolinie,
VUB and Cesky Telecom.

In her new role, Dana Dvorakova is responsible for Public Rela-
tions, Corporate Social Responsibility, and Nadace O2 (foundation).
Reporting to the CEQ, she has become a member of the Executive
Committee.

Leading Czech developer PASSERINVEST GROUP joined the Plat-
form for Transparent Public Procurement. This initiative launched by
political parties, entrepreneurial associations and public institutions
is aimed at the increasing transparency and effectiveness of public
procurement. The company has also sent an appeal to the BB Cen-
trum tenants to join this platform.

Public procurement provides the largest resources for business
transactions in the country and thus heavily influences the level of
the ethical code as well as the competitiveness of the economy.

In this country, public procurement has been surrounded by a
veil of secrecy, leading to speculations, arguments and obscurity.
This explains why authorities have joined their efforts to make the
entire process transparent for anybody interested in the future of this
nation. The initiative is designed to draw up a consensual draft of
principles, which, after being legally approved, are to be observed
within the process of public procurement.

Transparent Negotiations and Decisions

“We do welcome the initiative of the Platform for Transparent Public
Procurement. With an increase in transparency as well as effec-
tiveness of public procurement, it is envisaged that the corruption
space will be significantly reduced. We perceive corruption as a
serious threat, hindering the overall performance of the economy,
souring market relations and hence, globally speaking, negatively af-
fecting the state of the national economy, the national budget deficit
and the moral fibre of society,” said Radim Passer, Chairman of the
Board, PASSERINVEST GROUP.

More information can be found at www.transparentnizakazky.cz.

transparentni
verejné zakazky

SANFFI

COFFEE SYSTEM

Do you want all your
meetings to be perfect?

i) Oh SotEs COMBONY EDOIMEDD AR M EGRCEEN

I CRErErDn BETHRD SADRBLED N WOul Dffe0E

Espresso,

Decaffeinato and 5 new
original flavors based on the
country of origin

» SIMPLE
» QUICK
» PERFECT

FREE COFFEE MACHIHE! /

MEW COFFEE MACHINES

MEW PRODUCTS

NEW CONCEFTS

Segofredo Zoneiti CR spol. 5 .o
Jungmonnawa 30, 110 00 Progus 1, Czech Rapublic

Phone: +420 2371 P57 730, Fax: <4320 2321 P67 740
wewrs segafrade. it
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NEWS IN SERVICES - THE FILADELFIE BUILDING

With the summer days coming, EXPRESS Sandwich offers a product that is
very popular during this season: THE EXPRESS GRILL PARTY PACKAGE.

Sandwiches, salads and other popular
dishes are all prepared for you by EX-
PRESS, from fresh top quality ingredients
bought from well-proven suppliers all year
round. In the summer days ahead, when
all of us fancy meeting friends at barbe-
que parties, we know that the quality of
ingredients is of particular importance. But
who has time to shop and prepare these
ingredients?

A solution is provided by EXPRESS
Sandwich, where chef Martin has useful
tips on the most popular ingredients and
their combinations. Martin and his team will
marinate slices of meat with fresh herbs,
along with choosing and cutting fresh
vegetables, baking crusty baguettes and
adding delicious, tasty sauces. All you have
to dois put them on a hot grill, flip and,
after a while, serve.

Your order will be filled by Express
Sandwich and ready to be picked up at
exactly the time and place of your choice.
All the ingredients are delivered in hygienic
vacuum wrapped packages which are easy
to carry. Your role is the fun part — grilling,
serving the food and having a good time
with your friends.

Bon appétit!

EXPRESS Sandwich

FILADELFIE Building

Zeletavska 1525/1

140 00 Praha 4

Web: www.sandwich.cz

Opening hours: Mo. — Thu. 8 am. — 6 p.m.
Fri. 8a.m. — 5 p.m.

You can order, for instance:

1509 Marinated chicken breast CZK 49
150g Marinated rump steak from a young bull CZK 69
250ml Homemade sauce (barbecue, cheese) CZK 79
500g Homemade coleslaw CZK 79

The complete range of EXPRESS GRILL PARTY products is avail-
able at the EXPRESS Sandwich store in the FILADELFIE building,
or at www.sandwich.cz.

PLEASE, PLACE YOUR ORDERS 2 WORKDAYS IN ADVANCE
BEFORE 3 PM.

FOR YOUR ORDERS:
SANDWICH@SANDWICH.CZ, OR 222 510 446

NEWS IN SERVICES - THE FILADELFIE BUILDING

TOMBOLINI

o] s
g =

Tombolini fashion is a blend of tradition and
innovation as the future always has its roots in the
past. The brand received the name of Tombolini

in 1996 to reflect the new strategy of the firm

and the innovative trends promoted by its new

management.

Tombolini has opened their new boutique in
the arcade of the FILADELFIE building, and
we invited its manager Zdenék Hartman for
an interview.

Will you give us an introduction to the
ltalian designer fashion shop, Tombolini?
All the shops of the prestigious Italian label
Tombolini can be found in close proximi-
ty to the other renowned world fashion
houses. All of them have been created by
[talian architects to share the same design
of a very traditional environment where
modern ready-made clothes, often in bold
colours, are displayed. This also applies to
the first boutique opened in the very heart
of Europe: the shop is situated in the FILA-
DELFIE building because the atmosphere
of BB Centrum goes much better with our
customer care concept than bustling and
soulless shopping centres.

What is the creed of Tombolini? And
are you going to stick to the same
brand strategy as you do in Italy?
The creed of the Italian label Tombolini
ready-made clothes is to achieve com-
plete understanding of everything that

can decide whether a suit is a perfect fit;
| mean the person’s build, posture and
gestures. This understanding, together
with experience, innovations in techno-
logy, quality materials and the quality of
manufacturing, illustrates that making
clothes is an art, rather than a job. Tom-
bolini uses materials that are made by the
best of Italian and UK manufacturers and
put into the hands of experienced Italian
designers.

What five adjectives best describe the
brand?

Prestigious, timeless, designer, quality,
traditional.

What sort of services does your facility
offer?

We sell a full range of Tombolini ready-made
clothes such as jackets, trousers and shirts,
which can be adapted by experienced
tailors we cooperate with to fit you perfectly.
We are also committed to accommodating
exacting customers, offering them tailored-
made suits. The selection of suits is assisted
by our experienced English or Russian
speaking personnel.

MBBCENTRUM

Who is Tombolini designed for?

The Tombolini collection is for those who
demand the highest quality. The custom-
er is provided with a perfectly fitted suit,
made from the best material complete with
an individualized approach, all of this for
a reasonable price. We believe that it is
easier to perform and negotiate while we-
aring a carefully selected suit that reflects
your individuality. This is crucial for a great
many business negotiations.

What special services are you prepar-
ing for the tenants of BB Centrum and
their employees?

PASSERINVEST GROUP’s approach is,
together with the entire concept of BB
Centrum, very close to our own. We are
ready to offer the tenants seminars about
etiquette and the image of clothing, along
with workshops about rhetoric and body
language. In a short time, we can produce
gift vouchers for purchases in our boutique.
Also, we offer consultancy and an individu-
alized approach, including taking measure-
ments of the client almost whenever and
wherever they are in the vicinity of BB Cen-

‘t\

trum. Upon the first purchase, everyone is
given a Regular Customer Card, complete
with a set discount.

To add some variety to the functions
organized by BB Centrum and its tenants,
we are prepared to hold fashion shows or
dance performances. We are also open to
other ideas.

Thank you for your interview.

Tombolini

FILADELFIE Building

Zeletavska 1525/1

140 00 Praha 4

Web: www.tombolini.cz

Opening hours: Mon. — Fri. 10 am. — 6 p.m.
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“Czechs are lacking
N humbleness”

says Jifi Kunert, CEO of UniCredit Bank Czech Republic, a.s.

Mr Jiri Kunert, CEO and Chairman of the Board of UniCredit Bank Czech
Republic, is fond of banking. Work, then, is his hobby. He is committed to
giving “his” bank a name that can boast not only satisfied clients but also

satisfied personnel.

Mr Jiri Kunert has given BB Centrum Review an interview on the occasion of
his signing the contract and moving his offices into BB Centrum.

Can you introduce UniCredit, please?
What does it involve and what coun-
tries is it present in?

UniCredit Bank is a part of the UniCredit
Group, which, in terms of its balance
sum, ranks among the largest financial
groups in Europe, playing the leading
role in the region of the CEE. It operates
directly in 22 countries and has business
representation in another 27 countries.
UniCredit provides its services to more
than 40 million clients through about
10,000 branch offices and 168,000
employees.

How long has your company been
operating on the Czech market?
What does this market mean to you?
We commenced our operations on the
Czech market under the name of UniCre-
dit Bank Czech Republic in November
2007. UniCredit Bank finds itself in a
unique situation in the Czech Republic
as over 70% of its revenues are derived
from corporate banking, which is closely
associated with the fact that almost four
years ago the bank was established
through a merger between two banking
houses, HVB Bank and Zivnostenska
banka, with a rich tradition in corporate
and private banking. To further streng-
then our position, we strive to act as a
retail bank on a wider basis, which must
have been spotted by our readers from
TV campaigns, for example.

What is UniCredit’s historical back-
ground?
It should certainly be of interest to our

readers to find out that the origins of
UniCredit Group go back to the 15th
century when the Rolo Banca banking
house was established. The modern
history of UniCredit is associated with the
merger of nine large Italian banks and,
consequently, their integration with the
German-based HVB Group and the ltali-
an-based Capitalia Bank. The expansion
of the Group into the CEE region began
with the acquisition of Poland’s Bank
Pekao in 1999. The Group continued to
grow through other strategic acquisitions,
gradually entering the CEE region in the
following years, including the acquisition
made in the Czech Republic in 2003.

Could you define the differences
between UniCredit’s activities on the
Czech market and other places in
the world - what is the Czech market
specific for and what is the percent-
age of the Czech Repubilic in the
share of the other countries?

Our aim in the Czech Republic is to be

a universal bank with the most balan-
ced revenues from corporate, retail and
private banking. This is also our strate-
gy in the other countries. On the other
hand, it is always necessary to adapt the
product line and service model to local
conditions. The historic, economic and

social development of particular countries

where the UniCredit Group is present is
different or exists at a different stage. It is
important to understand the needs and
requirements of particular client seg-
ments, in addition to recognizing the diff-

erences between particular countries. We

1

rely on local employees, experts who are
able to choose and tailor the products
and services to the taste of local clients.

You regard the Czech market as fully
developed then?

Yes, the Czech market is very well dev-
eloped, competitive and the penetration
of banking services is very high. In some
of the other countries, certain social cir-
cles still do not have a bank account and
are actually receiving no more than the
basic services. On the other hand these
groups have, for instance, high interest
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rates. The UniCredit Group intends to
achieve growth in the CEE countries
and, first and foremost, to make further
investments in Russia, Poland, Romania,
Turkey and the Czech Republic. Com-
pared with large countries with a po-
tentially large clientele, we have earned
their trust thanks to the good economic
situation of the country and good results
of the bank. We have a four times higher
share on the Group’s profits than its
assets.

Could you provide our readers, who
are non-experts, with an explana-
tion of the five key areas covered by
UniCredit?

There are a great number of areas which
are being focused on by our bank, from
retail to corporate banking. To give you
some examples, we very actively launch
new products and improve the services
for our retail clientele — citizens. We have
managed to breathe some life into the
mortgage market with a brand new pro-
duct, Ground-breaking Mortgage, which
can be taken out by anyone, with the

historically lowest interest of 2.5%. Ano-
ther unique new product of ours is known
as the PRESTO Loan. It allows the client,
among other things, to integrate all their
loans with any banks into a single loan
with a lower interest rate than they had
formerly. Similarly, we could enumerate
the personal accounts, payment cards or
investments. At the same time, by intro-
ducing these innovations, UniCredit Bank
is extending its branch network, along
with building new distribution channels.
One of them is a project to distribute
financial products and services on a
franchise principle, known as UniCredit
Bank Expres.

Traditionally, we have had a strong
position in the field of corporate banking.
We are strong in the segment of so-cal-
led large corporates, along with further
strengthening our position with medi-
um-sized and small firms. We manage

to attend very well to our foreign clients
operating in the Czech Republic. For this
purpose, we have established special
centres intended for the international
clientele at the level of retail and corpor-
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ate banking. In my opinion, our private
banking has made it to the top on the
Czech market.

Why did you choose BB Centrum?
We intend to develop the new headquar-
ters for UniCredit Bank and the other
UniCredit Group companies into a centre
of 21st century financial services. The
new building has all the necessary prere-
quisites including excellent traffic access,
quality support services and an overall
capacity to suit the demands of a dyna-
mically developing banking institution.

What was your career path? And why
did you decide to work in the banking
sector?

Banking has become, in addition to
work, also my hobby and | still enjoy it.
Admittedly, banks are, by definition, bu-
reaucratic because they are subject to a
great many regulations, but working with
people — clients, employees, sharehold-
ers — provides opportunities for creativity
and grounds for satisfaction.

What about leisure time? If you hap-
pen to have any...

Aside from my work, | like culture: music,
film and theatre. | enjoy reading, though

mostly in English, and | try to play tennis.
| play badly, but | play for pleasure.

Where do you see UniCredit in five
years’ time? What is the future of the
company?

| have the impression that we Czechs
would always like to say something big to
the world, “set the world on fire”. | think
that we are lacking in what | have main-
tained all my life — humbleness. | would
be happy if we are a good universal
bank providing our clients, shareholders
and employees with the highest level of
satisfaction in five years. It is perhaps
nothing to write home about, but | find it
important.

Thank you for your interview.

INTERVIEW

BBBCENTRUM

UniCredit Bank Czech Republic, a.s.

* UniCredit Bank Czech Republic, a. s. commenced operations on the Czech market on 5
November 2007.

* The bank was created through the merger of two successful independent banks — HVB Bank and
Zivnostenska banka.

* UniCredit Bank Czech Republic, a. s. is a strong and fast-growing bank that offers a wide range
of quality products for corporate and private clients.

PROFILE: Mr. Kunert

* Mr. Kunert graduated from the University of Economics, where he studied in the Department of Finance at the Faculty of Economics. He served an internship at
Zivnostenska banka in London following his graduation in 1976.

* Mr. Kunert worked at the Ceskoslovenska obchodni banka from 1976 to 1982; he began working at the London branch of Zivnostenské banka in 1982 and was
appointed deputy director of the branch in 1986.

* After returning from London, Mr. Kunert served as an advisor at the Federal Ministry of Finance from 1986 to 1988.

* He was named executive director of Zivnostenska banka n.p. in 1988, and became chairman of the board of directors of Zivnostenska banka, a.s. in 1992.

* In 2001 Mr. Kunert accepted an offer to become the chairman of the board of directors of Slovak Unibanka (UniCredit shareholder); he returned to the head position at
Zivnostenska banka in 2003. UniCredit Bank Czech Republic, a.s. was created through the merger of Zivnostenska banka, a.s. and HVB Bank CR in November 2007.

* Mr. Kunert is currently the chairman of the board of directors and general director of UniCredit Bank Czech Republic, a.s.

* He is also a member of the Czech Banking Association (the founding president in 1990), a member of the executive council of the National Committee of the International
Chamber of Commerce in the Czech Republic, a member of the French-based Trilateral Commission and a member of the advisory board of BDO CS s.r.0.

* Mr. Kunert writes commentary and articles on the bank industry for professional periodicals and the daily press.

Distinct benefits, straightforward offers
and real value. We offer top quality products and
yet keep things as clear as a bell. All designed to
make our clients’ everyday life easier. Welcome
to UniCredit Bank. For more information call
800 144 441 or go to www.unicreditbank.cz.

72 UniCredit Bank

HOW EASY!
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Step by Step-

The Residential Park
Baarova, a newly
emerging development
by PASSERINVEST
GROUP, has reached
another stage as the
shell of the buildings
was completed as of
this May. A sample
apartment is available
and so is the new
visualisation of the
common interior areas.
The development is
scheduled for the
official approval of
construction this
November.
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The Residential Park Baarova will offer 139
apartments which — having from two to six
rooms complete with a kitchenette — are
between 50 and 170 square metres in size.
Situated between Baarova Street, TelCska
Street and the new Baar Park, the devel-
opment boasts an extremely convenient
location: not far from the city centre and, at
the same time, in peace and quiet, amidst
green areas, complete with a full range

of servicing facilities. Hence, the project’s
motto: Style, comfort, security.

At the end of May, the shell of the
buildings was completed. VAclav Cerny,
Sales Manager of PASSERINVEST GROUP,
says: “With the completion of the shell of
the buildings, the project has taken on its

RESIDENTIAL PARK BAAROVA

RESIDENTIAL PARK BAAROVA

real face. At this stage, we have prepared
a sample apartment, including finishing
touches, as well as the visualisation of the
common areas such as the reception, corri-
dors and entries, in order to help our clients
picture the final shape of the development.”

The architectural concept of the Resi-
dential Park Baarova is of a natural and flu-
ent passage between the original villa area
and the nearby modern multipurpose BB
Centrum. This new residential development
has been designed by CMC architects as
a continuation of the park, with its inner
garden actually bordering the park. In view
of this, the complex offers perfect, intimate
and comfortable housing to everyone who
finds a new home there. At present, work
on the fagades is in progress and that on
the interiors is imminent.

The enclosed complex, with a 24/7 re-

ception, consists of three independent re-
sidential buildings, with an atrium between
them. The entrance to the complex is
secured with an electronic card system
and, moreover, CCTV cameras can be
found at entrances for pedestrian and ve-
hicles alike. The buildings smoothly merge
into one another forming a compact,
harmonious complex that guarantees
peaceful and modern living. Each of them
has its own separate entrances — both
from the street and the park. There is also
an underground parking stall for every
apartment. The studio CMC architects

is behind the architectural design of the
Residential Park Baarova, PSJ is gene-

ral contractor and UniCredit Bank is the
financing bank.

Kristina Vackova
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PASSERINVEST GROUP, a. s.
Vaclav Cerny

Zeletavska 1525/1

140 00 Praha 4

Tel.: +420 724 607 209

E-mail: vaclav.cerny@passerinvest.cz
Web: www.passerinvest.cz

A sample apartment, whose construction
work has been completed, is available for
viewing. The contact person is Mr Vaclav Cer-
ny, Sales Manager, PASSERINVEST GROUP.
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Many are not aware that their bodies (though not only their bodies) need
inner cleansing in addition to external cleansing. It is not only external dirt
that we need to get rid of. The body of even the healthiest person, living
in accordance with the principles of a healthy lifestyle, produces various
waste substances which should be removed as soon as possible so that
the body can work optimally.

Perhaps the majority of us have no serious
problems with our normal external hygiene
despite numerous inherent risks. These are
especially posed by the many aggressive
chemicals contained in ordinary cosmetics
and detergents such as propylene glycol,
parabens, aluminium salts, surfactants
made from oil products, phosphates, artifi-

cial dyes, artificial flavours, fragrances and
many others. These substances have spe-
cific properties which serve to increase the
effectiveness, attractiveness and possibly
the durability of the given product but, on
the other hand, bring grave problems to
health and to the environment. We do not
know how they act in our bodies or how
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they react with various chemicals inside
our bodies, i.e. how and where they are
deposited on a long term basis. And what
is more, there are over 113,000 artificial
chemicals ‘in circulation” about which little
or nothing is known.

In view of this, we find ourselves in a

MARANATHA

paradoxical situation: on the one hand we
effectively clean our bodies but, on the
other hand, we heavily contaminate them
inside. The only real solution is to return to
natural cosmetics, which are effective and,
being nonaggressive and non-allergic, are
more favourable to the body and friendly
to the environment. In relation to this we
we again encounter the life-stabilizing

and life-saving principle of the recycling of
resources and restoration of the natural or-
der, which has been disturbed due to the
production and use of non-recycled and
non-recyclable substances. We want to
use such products that, although effective,
are harmless to our health, or at least do
not create more significant problems than
those they have relieved. We want produ-
cts that rapidly and naturally dissolve after
use into substances that are harmless to
our bodies and nature alike. Sad to say,
these products are as scarce as hen’s tee-
th on the market. Take natural cosmetics
made from the extracts of herbs and virgin
oils of various nuts and seeds, for instan-
ce, or environmentally friendly detergents,
which, although excellent laundry produ-
cts, are non-allergic and easily decompo-
sable in nature.

Similarly, problems emerge when you
shower too often with chlorinated water,
which contains a great number of other
substances. Chlorine itself is problema-
tic to the skin and, moreover, it creates
various carcinogen compounds in water.
Dangerous substances which are gene-
rally not removed from the water supply
network can be exemplified by the residua
of antibiotics, hormones, and drugs that
are now frequently used in livestock pro-
duction and medicine. Also, the residua
of pesticides and herbicides are a big
problem at certain places as they cause
serious health problems for animals and
people alike. Given the great volumes of
water in circulation, all of these substan-
ces are present in very low concentration
levels, often penetrating our skin during a
shower. The more frequently we shower,
the larger the volume of these substances
that can enter your body. To solve this
problem, shower reasonably often: after
physical activity once or twicea day at
most, and use a sprinkler head with a filter
that removes chloride and perhaps even
other harmful substances.

So, what should our summer inner
hygiene, or inner cleansing be like? In any
event, we'd better give our condition seri-
ous consideration rather than running bold
experiments to find out what our bodies
can endure. It is fairly appropriate to main-
tain a fast for one to three days, drinking

quality herbal teas with purifying proper-
ties or fresh, unadulterated vegetable and
herbal juice. All you need to do is to mix
fresh herbs (alfalfa, clover, nettle, couch-
grass, dandelion, ribwort, yarrow etc.) in
pure water, add fresh lemon, orange or
apple juice and drink during the day. If we
do not have the opportunity to prepare
such a mixture as this from fresh herbs, it
is also acceptable to buy a quality green
drink, such as dried green barley juice,
whose ability to support the nervous sys-
tem, immune system and to purify blood
in a healthy way is truly remarkable.

Furthermore, it is highly recommended
to consume raw vegetable salads comp-
lete with sprouted grain, sprouted legu-
mes, quality virgin oil and nuts for lunch
and dinner, along with avoiding fried,
roast/baked and cooked dishes. Follow
this practice for at least one week (opti-
mally for two or three weeks at a stretch)
to significantly help your liver, kidneys

and your entire digestive tract. This light
diet, where nutrients are in abundance,
improves the metabolism, strengthens
your immune system, relieves hormonally
triggered stress, regenerates your diges-
tive system, strengthens bones, improves
blood, cleans skin and hair, improves the
teeth and stimulates the performance of
SEensory organs.
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Alternatively, another extremely effec-
tive and inexpensive detoxification cure
is based on taking vegetable charcoal

or special clays mixed with water in the
morning and evening. Both of them are
harmless adsorbents of toxic substances
in our bodies.

Whichever aforementioned method or
combinations of methods we choose,
we should be sure to take adequate
amounts of liquid throughout the day,
have a regular and substantial break-
fast, get frequent sunshine and fresh
air, along with taking regular walks and
getting up early. | hope you derive pure
enjoyment from a healthy lifestyle, rather
than anxiety. | wish for health to be a a
tool for you rather than a target

Magr. Libor Votocek

Contact:

Maranatha, o. s.

Jemnicka 887/4

140 00 Praha 4

Tel.: +420 224 210 571

Fax: +420 224 210 559

E-mail: info@maranatha.cz

Web: www.maranatha.cz, www.mlifestyle.cz
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TESTED FOR YOU

Tea is today probably the most widespread hot drink, being enjoyed by
almost everybody. It is part and parcel of daily life and perhaps this is why
many find it plain and ordinary. More information about teas is available at
the new “Good tea” store in the FILADELFIE building, together with plenty of
opportunities to taste them.

How did it all happen?

Nobody can trace the exact origins of tea
although there are a great number of theo-
ries and studies trying to explain where and
when tea first appeared. Legend has it that
the Chinese Emperor Shen Nung was, apart
from being a tremendous healer, behind

the accidental discovery of tea. Aimost

five thousand years ago, he was allegedly
boiling some extremely filthy water in an
attempt to satisfy his thirst and, by accident,
several leaves fell from a tree into the vessel.
He wanted to remove them but, owing to its
dazzlingly beautiful and intoxicating smell,
he eventually decided to taste what had be-

come tea. Tea was not imported to Europe
until the 16th century. At first it was drunk
only by the wealthy but eventually it became
extremely popular (in a variety of forms) with
almost everyone.

Varieties of tea

Tea can be classified according to various
criteria such as, first and foremost, the
country and region where it is grown, the
techniques in processing, collection, time of
harvest and its quality.

Regarding the processing techniques,
there are differences based on the colour
of the leaves, so we can distinguish among
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white, green, yellow, semi-green, black and
dark teas. In classifying teas into particular
groups, what counts is the extent and stage
of processing during which fermentation
occurs, defined as the natural process of
oxidation of the cellular juices of leaves and
the changing of their chemical properties.

Some effects of tea on the human
body

The Chinese, who have been following
a tradition of tea drinking for thousands of
years, have regarded tea as a healing drink
for ages. Tea infusions and extracts have
also been used for the treatment of skin

TESTED FOR YOU

diseases. Tea has been regarded as an
effective remedy which, apart from bringing
relief from tiredness, proves highly effective
in the increase of physical and mental activ-
ities. It has also been used in the treatment
of intestinal and gastric diseases for a long
time. The tannins in tea have a beneficial
influence on digestion, as they are capable
of absorbing and draining away harmful
substances from the organism.

There’s nothing like tea!

Tea contains B group vitamins, especi-
ally, B1 and B2, as wellas A, C and P. In the
P vitamin content, it has no equals among
plants. Vitamin P, together with vitamin C,
leads to the accumulation of ascorbic acid,
which helps boost immunity to infectious
diseases. A green tea infusion is effective in
the treatment of dysentery. Furthermore, the
catechin found in tea is behind a return to
normality of intestinal micro flora, along with
hindering the development of suppuration in
the digestive system. Strong tea is beneficial
first aid in the case of toxins affecting the
central nervous system, heart complaints
and laboured breathing. Tea compresses re-
duce pain and fever resulting from sunstroke
and are common in the treatment of inflam-
mation of the eyelids. Also, tea is a perfect
thermo regulator. Over the centuries, it has
been confirmed that tea makes you warm in
winter, along with being especially refreshing
during hot weather, not to mention its helpful
effect on breathing. But millions of tea lovers
all over the world drink it especially for its
stimulating effects on the entire body,
the brain in particular.

Kristina Vackova

Tips for preparing good tea:

* Store it in a dry and dark place out of the
reach of any other flavours and smells.

*Tea should be prepared in such vessels
and with the help of such accessories
that do not chemically react with it, and
do not give the tea any other tastes or
smells.

* Water should not be too mineralized,
with as little of its own distinctive taste as
possible.

* One teabag is for one cup of tea (250 m).

* Bring water to a rolling boil to brew black
tea but it should be a little cooler for
green tea.

What is the Good tea shop in

the FILADELFIE building like?

Who is behind its design?

The shop is designed by the architect Slavo
Novotny, famous especially for his interior
design works. Since the very beginning,
we have been striving to produce a novel
concept, creating an impression of a haven
of peace and tranquillity in these bustling
times. Aside from buying tea-related prod-
ucts, our customers will be invited to sit for
a while in the pleasant atmosphere.

What will you offer? Perhaps not only
tea. Will we also find coffee and other
drinks or, possibly tea services in your
shop?

When we were drawing up our range of
products, we were trying to accommodate
all the needs of our customers. In addition
to traditional teas, we will also offer mixed
tea drinks and other specialities. Similarly,
lovers of quality coffee will also be satisfied
in our shop. Moreover, loose tea, tea pot-
tery and other tea-related goods from the
world over will be on sale.

Will you serve as an advisor, too? Are
your personnel trained for this task?
Given the fact that one of our key objec-
tives is to continually increase the aware-
ness of tea culture, our personnel will be
properly trained to provide perfect answers
to our customers’ questions.

Why did you choose BB Centrum?
We have a liking for the area of BB Cen-
trum for a number of reasons. First, it is
extremely easily accessible by both car
and public transport. Also, we insist
upon premises that are imposing and pres-
tigious, which is definitely true of the new
FILADELFIE building. Last but not

least, we want to be close to customers
who appreciate quality teas and tea
products.
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What are the origins, history and goals
of your company?

We have been active in the field of tea
culture for a long time. Our affinity for tea,
whose level has been elevated over the
years, along with our own personal ties
with families growing and selling tea in
India and China for more than 150 years
have resulted in our endeavour to foster
the awareness of tea culture in Europe.
We took the first step in 2006, when our
Internet shop, www.dobrycaj.cz, was
founded. It aims to fill the gap in the tea
market by offering products of above-stan-
dard quality and enhancing awareness
among people interested in tea. As we
have received favourable responses to our
activities, we have just decided to open a
brick-and-mortar shop to get even closer
to our customers.

Thank you for your interview.

Good tea

FILADELFIE Building
Zeletavska 1525/1

140 00 Praha 4

Web: www.goodtea.eu
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MARANATHA

It’s been almost five years since the vegetarian restaurant Maranatha began
to offer its services to those working at BB Centrum and people from the
wider area alike. The choice of dishes will satisfy not only vegetarians but
other guests as well, because Maranatha is committed to promoting a healthy
lifestyle and a healthy diet.
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Food is one of the crucial factors that,
aside from affecting our health, also
contributes to how we feel. ‘Eat healthy
— live longer’ is a motto coined by the
Maranatha restaurant, whose person-
nel strive to demonstrate that meatless
food can be delicious and attractive,
can satisfy even real connoisseurs, and,
at the same time, supply the body with
all the necessary nutrients to restore
inner energy. This mission goes hand in
hand with their choice of top-quality and
time-tested ingredients. Not surprisingly,
organic ingredients are in the majority.
To maintain a wide variety, the menu is
continuously updated, thus is not likely
to become dull, while following the latest
trends of international gastronomy and
allowing guests to choose a dish to their
taste.

World Cuisine Days

Restaurant guests can enjoy dishes
from various corners of the world, rang-
ing from meatless variations of classic
Czech recipes such a svickova to Asian
delicacies. The influence of Mediterrane-
an cuisine is also apparent on the menu.
Tastings of traditional Indian food were
held at the end of April and the begin-
ning of May. Ancient Hindus believed in
the divine origin of food, and the culinary
arts were therefore regarded as sacred.
Cooking rituals were governed by “pi-
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ous” rules. In addition to being nutri-
tious and healthy, meals were required
to elevate the aesthetic and intellectual
pleasures of life. Guests could try an
onion bhaji starter (fried onion rings in

a chickpea batter), red lentil soup with
ginger, tomatoes, potatoes and a mix of
spices; channa masala — chickpeas with
a slightly hot sauce (a vegetarian version
of Czech goulash) served with chapatti
(flatbread); and raita, a popular yogurt
salad made with thick, whole fat yogurt
and a variety of chopped vegetables
such as cucumbers, aubergine, toma-
toes, potatoes, spinach or even fruit.
Guests can find information on future
excursions to other international cuisines
on the restaurant’s website.

A visit to the Maranatha vegetarian res-
taurant can also provide inspiration for
your own cooking. So pay us a visit; as
our motto says, “Our food will win your
heart!”
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News, Campaigns

The restaurant has some news for you.
Every guest who pays over CZK 100 at
the cash desk is given a freebie:

a homemade cake plus BIO tea or BIO
coffee from 3 p.m. to closing time.
Moreover, the guests can benefit from
a very popular ‘ALL YOU CAN EAT’ offer
for CZK 130, Mondays through Thurs-
days, from 5 p.m. (and on Fridays from
4 p.m.) to closing time.

Contact:

Maranatha Vegetarian Restaurant
Brumlovka Building
Vyskocilova 2
140 00 Praha 4
Web: www.restauracemaranatha.cz
Opening hours:
Mon.—Thu. 11 a.m.-7 p.m.
Fri. 11 am.-5 p.m.
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The TRX Systemnr

BALANCE CLUB BRUMLOVKA

at

Balance Club Br

Jmlovka

Balance Club Brumlovka is an exclusive modern wellness and fitness
club committed to creating a pleasant atmosphere for doing sports as

well as having some nice rest and relaxation.
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BALANCE CLUB BRUMLOVKA

What is absolutely new at Balance Club
Brumlovka is the integration of a TRX
suspension training system into the group
lessons. With the TRX equipment, there
is no need to have personal trainers and,
instead, the club members can work out
under the guidance of instructors.

The unique TRX suspension training
system is comprised of two straps which —
being adjusted with the help of snap-hooks
— can be anchored to wall-bars, doors,
frames of machinery or to a specially de-
signed structure, which has been installed
in Balance Club Brumlovka.

With the TRX system, you can become im-
mersed in a never-ending array of exercises
where the load depends only on the angle

between your body, the suspension point
and your own weight. The TRX is suitable for
your workouts in a gym or, alternately, you can
easily take it on your journey or trip. Using the
TRX, you can always do exercises, bearing
exactly the load of your body in all the three
planes of motion, which optimally adheres to
the principles of functional training.

Technically speaking, TRX is a rather strenu-
ous workout, which is why you can use this
equipment during individual training sessions
with your personal trainer or, as already men-
tioned, during the group lessons which are
currently being taught in the club. Most of
the personal trainers and instructors have re-
cently taken part in an interesting workshop
led by TRX expert, Jakub Wurzel, followed
by a functional training workshop taught
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by a professional from New Zealand, Steve
Jack. In view of this, you can look forward to
exciting individual training sessions designed
to push your sports performance another
step forward...

Dominik Spildcek
Gym Manager, Personal Trainer

Contact:

Balance Club Brumlovka
Vyskocilova 2/1100

140 00 Praha 4 - Michle
Tel.: +420 234 749 811
Web: www.balanceclub.cz
Opening hours of the Club:
Mon.—Fri. 6.30 am-11 pm
Sat.—Sun. 8 am-10 pm



RESTAURANTS

Express Sandwich (building FILADELFIE)

Mango - Chinese restaurant (building FILADELFIE)
Ristorante Pizzerie Grosseto (BRUMLOVKA)
Vegetarian restaurant Maranatha (BRUMLOVKA)
Baifu — sushi bar (building GAMMA)

COFFEE BARS

Good Tea (building FILADELFIE)

Coffee bar 02 Café (building A)

Coffee bar O2 Café (building GAMMA)
Gaviota espresso - lounge cafe (BRUMLOVKA)
Mangaloo - fresh bar (building BETA)

Costa Coffee (building BETA)

SHOPS
.@ Telefénica 02 (building A)
° ° TED&HNED - tobacconist, gift shop (building A)

Just Trading - tobacconist (building C)
MARANATHA - healthy diet (building ALPHA)
BIANCO & ROSSO - Italian delicacies (BRUMLOVKA)
DON PEALO - tobacconist (BRUMLOVKA)

Kvitko Rebeca (BRUMLOVKA)

NIVOSPORT (BRUMLOVKA)

Internetgolf (BRUMLOVKA)

Coffee and tea shop (building A)

TOMBOLINI - Italian men’s fashion (building FILADELFIE)
dm drugstore (building FILADELFIE)

Albert (building FILADELFIE)

Jeweller JK (building FILADELFIE)

SERVICES

Car wash centre - hand wash (BRUMLOVKA)
BOMTON - hair and beauty studio (BRUMLOVKA)
Children’s playing area “Rybicka” (BRUMLOVKA)
Dry cleaner’s and laundry (building FILADELFIE)
INTERIER CAP - kitchen studio (building FILADELFIE)

n Public parking

Public underground parking

BANKING

> Ceska spofitelna (BRUMLOVKA)
o GE Money Bank (building B)
Ceska posta (BRUMLOVKA)

Cashpoint

Bus Station

SPORT AND RELAXATION

Balance Club Brumlovka (BRUMLOVKA)
Baartv park

Viceucelové hristé

Détské hristé

HEALTH CARE

Pharmacy BB Centrum (building RESIDENCE)

Gynecology (budova RESIDENCE) EDUCATION
SANTE - dentist, oculist, internist (building OFFICE PARK) &
Novus Optik (BRUMLOVKA) \/’- Spolec¢enské centrum

Dr Denis Krupka - dentist (building GAMMA)
Urosanté - urology (building RESIDENCE)

Zéakladni kfestanska Skola Elijas
Matefska kiestanska skola Elijas (Community Centre)

For more informations visit
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